TikTok Dance Challenge
Campaigns in Myanmar

Conducted by Yoon Than Lwin Last Updated: 16.7.2024



Woods Myanmar

Business Industry: Cough Remedies

Influencers: Choreographers Khaing Lay, Thway
Thit Lin, and RiKo from The Secret Dance Studio

Hashtags Used:

#TikTokChallange

#DanceC qallengeWithWoods
#mmecqaeqpc ao eqpmeao 030
#ooooeqpc momoWOODS§sam§6qpm
H#HSecretPiecesDance

# Kh | nel_(]y O e exciting vid
#T hWOYTh |t|_| n @krixofficial

WDDdS M‘-,ranrnar Tiktok Dance Challenge

# Ri KO L.:E o ﬁIE_; %"L g Challen ...See more

JJ original sound - Ri Ke - Ri Ko



https://www.tiktok.com/tag/tiktokchallange
https://www.tiktok.com/tag/dancechallengewithwoods
https://www.tiktok.com/tag/%E1%80%80%E1%80%99%E1%80%B9%E1%80%98%E1%80%AC%E1%80%80%E1%80%BB%E1%80%B1%E1%80%AC%E1%80%BA%E1%80%81%E1%80%BB%E1%80%B1%E1%80%AC%E1%80%84%E1%80%BA%E1%80%B8%E1%80%86%E1%80%AD%E1%80%AF%E1%80%B8%E1%80%95%E1%80%BB%E1%80%B1%E1%80%AC%E1%80%80%E1%80%BA%E1%80%86%E1%80%B1%E1%80%B8%E1%80%9D%E1%80%AF%E1%80%92%E1%80%BA%E1%80%85%E1%80%BA
https://www.tiktok.com/tag/%E1%80%98%E1%80%9A%E1%80%BA%E1%80%81%E1%80%BB%E1%80%B1%E1%80%AC%E1%80%84%E1%80%BA%E1%80%B8%E1%80%9C%E1%80%AC%E1%80%9C%E1%80%ACwoods%E1%80%94%E1%80%B2%E1%80%B7%E1%80%A1%E1%80%80%E1%80%AF%E1%80%94%E1%80%BA%E1%80%95%E1%80%BB%E1%80%B1%E1%80%AC%E1%80%80%E1%80%BA
https://www.tiktok.com/tag/secretpiecesdance
https://www.tiktok.com/tag/khinelay
https://www.tiktok.com/tag/thwaythitlin
https://www.tiktok.com/tag/riko

Woods Myanmar

Prize:
e Most Like and Share, People’s Choice - 300,000 MMK
e \Woods' Choice - 200,000 MMK
e Dancers Choice - 100,000 MMK

Challenge Period: December 14 to 28, 2023




Woods Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

38 2,109 29

Go To See The Campaign



https://www.tiktok.com/@klyk1212/video/7313895437130272002?is_from_webapp=1&sender_device=pc&web_id=7379874439293240840

Berocca Myanmar

Business Industry: Pharmaceutical Company

Influencers: Choreographer Khine Lay, Monica - M,
YOLO Dance Studio, Nay Htut

Hashtags Used: o
#BeroccaForMyanmar
#BForFastCharge

#DanceChallenge

@ ikTok  Watch

@moniica.fei

Hello Nica GC‘QEG’%G Berocca For Myanmar EL
B For Fast Charge%é%@:mgﬁ ..5ee more

J1 original sound - moniica.fei Z ZAW & PARTNER
PR & Community Agency



https://www.tiktok.com/tag/beroccaformyanmar
https://www.tiktok.com/tag/bforfastcharge
https://www.tiktok.com/tag/dancechallenge

Berocca Myanmar

Prize:
e Single Dance Best Performance (500,000 MMK) - 3 people
e Group Dance Best Performance (500,000 MMK) - 1 Group
e Berocca Choice Awards (100,000 MMK) - 10 people

Challenge Period: 30th June to 9th July, 2024




Berocca Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

14 5,184 182

Go To See The Campaign



https://www.tiktok.com/@klyk1212/video/7380959555510914305?is_from_webapp=1&sender_device=pc&web_id=7379874439293240840

Nuna Nuna Noodle Myanmar

Business Industry: FMCG (Instant Noodle)

Hashtags Used:
#nunanunanoodlemyanmar
Hpremiumnoodle
#dancechdllenge

]
|l-
)

@ ideos on TikTok

@nunanunanoodlemyanmar

6 :EC:*GWC%E =0 g:ugra:r:s:uugn Muna Muna
Noodle Myanmar ¢, Nuna Dance ...See more

JJ original sound - Nuna Nuna Noodle
Myanmar - Nuna Nuna Noodle Myanmar

!Z ZAW & PARTNER
PR & Commun ity Agency


https://www.tiktok.com/tag/nunanunanoodlemyanmar
https://www.tiktok.com/tag/premiumnoodle
https://www.tiktok.com/tag/dancechallenge

Nuna Nuna Noodle Myanmar

Prize:
e Most Like and View, Fan’'s Choice - 300,000 MMK

e Company's Choice - 200,000 MMK
e Dancers Choice - 100,000 MMK
e Consolation Prize - Nuna Noodle 1 Dozen (10 prizes)

Challenge Period: 15th June to 3ist July, 2024




Nuna Nuna Noodle Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

12 354 26

Go To See The Campaign



https://www.facebook.com/share/v/F9AVPm9orBYHA9Yv/?mibextid=oFDknk

Sunsilk Myanmar

Business Industry: Hair Products

Influencers: Pann Yaung Chel, San Htate Htar Oo,
Dance with May Thell

Hashtags Used
qwmqwm§ Sun3|lk<§ DESMSA0Se
#SunsilkMyanmar

@ ok  Watchm

@sanhtatehtar_

Hello! 0§ u::mig SUHSIIIE u?.mcn §m§m%
Dance%hallenge mm 5 Hasht ...See more

J3 original sound - MayW&a

Z ZAW & PARTNER
PR & Community Agency




Sunsilk Myanmar

Prize:
e Special Prize - 6§00050 (o) 0 for a person with the most like counts
e First Prize - Samsung Galaxy Al4 () 50
e Second Prize - Creator Gift Set ( J) o
e Third Prize - Hair Care Set (g) =0

Challenge Period: 5th June to 4th July, 2023




Sunsilk Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

23 29,792 822

Go To See The Campaign



https://www.facebook.com/share/v/xS9FMk1MXYHY56d4/?mibextid=oFDknk

Honor Myanmar

Business Industry: Smart Devices
Influencers: Thinzar, Dance with May Thell

Hashtags Used:
#DisplayconozogiuoBatteryao e
. c = . __C =
#A0OHONORX60020:§
H#HONORX

DisplRy LSOO R

@ e exciting video:

@thinzartz
HONOR Muanmar & 'anasasesn HONOR XA



https://www.tiktok.com/tag/display%E1%80%9C%E1%80%8A%E1%80%BA%E1%80%B8%E1%80%80%E1%80%BB%E1%80%9A%E1%80%BAbattery%E1%80%9C%E1%80%8A%E1%80%BA%E1%80%B8%E1%80%9B%E1%80%BE%E1%80%9A%E1%80%BA
https://www.tiktok.com/tag/%E1%80%80%E1%80%9C%E1%80%8A%E1%80%BA%E1%80%B8%E1%80%80honorx6%E1%80%9C%E1%80%8A%E1%80%BA%E1%80%B8%E1%80%9B
https://www.tiktok.com/tag/honorx

Honor Myanmar

Prize:
e Best Performance - HONOR X6
e Best Engagement - HONOR CHOICE Earbuds X3 Lite
e Lucky Draw - HONOR CHOICE Earbuds X3 Lite

Challenge Period: 29th October to 26th November, 2022




Honor Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

5 1,096 389

Go To See The Campaign



https://www.facebook.com/share/v/reU9aUK8oVfVB2an/?mibextid=oFDknk

Manulife Myanmar

Business Industry: Life Insurance Company

Influencers: Oak Soe Khant, Yamoan Myint Myat, San
Htate Htar Oo

Hashtags Used:

C C O CO O C
#00$6320CE$MNV0GOAD
#manulifecareplus
#manulifemyanmaryatsauk

@ 3 videos on ik

@oaksoekhant451

csmboqécs #manulifecareplus ...See more

s s C C o C a a
JJ original sound - ODFEIICEHCOM UOGOM
- m%amécﬁ,c@rﬁ 0OaBM
L L [ 8

!Z ZAW & PARTNER
PR & Commun ity Agency



https://www.tiktok.com/tag/%E1%80%90%E1%80%94%E1%80%BA%E1%80%A1%E1%80%B1%E1%80%AC%E1%80%84%E1%80%BA%E1%80%94%E1%80%B1%E1%80%9C%E1%80%AD%E1%80%AF%E1%80%80%E1%80%BA%E1%80%95%E1%80%AD%E1%80%AF%E1%80%82%E1%80%9B%E1%80%AF%E1%80%85%E1%80%AD%E1%80%AF%E1%80%80%E1%80%BA
https://www.tiktok.com/tag/manulifecareplus
https://www.tiktok.com/tag/manulifemyanmaryatsauk

Manulife Myanmar

Prize:
e Select 10 participants first.
e Give away the self-care package boxes to them.
e In the self-care package boxes, there are Aroma Diffuser, Scented Candle, Match
Box, Manulife Customized Water Bottle, Scrub, and Sponge.

Challenge Period: 21st June to 5th July, 2024




Manulife Myanmar

Total Engagement on TikTok Platform

Participants Like Comments

47 50,827 1,150

Go To See The Campaign



https://www.facebook.com/share/p/Mizw5VngUw3eQ89H/?mibextid=oFDknk

Pyo May

Business Industry: Sanitary Napkin

Influencers: Dance With May Thell, Micky Park, Cal
Gaga Viog

Hashtags Used:
Hpyomaypants
#dancechallenge
#dancewithpyomaypants
#q:_ee
#(||eePantssmane ).

.' 3 4 b . IL_ -
® watchmore

@pyomayforu
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206|mieg flﬁlmu ! ORO3E ?ﬁmau:ag:r:uug q
zw Pants $00 SDEOZE) " locdon 2¢) ..See more
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JJ original sound - pyomaysanitaryproduct
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Z ZAW & PARTNER
PR & Community Agency



Pyo May

Prize:
 Group Dance - 500,000 MMK
e The Best Creative - 300,000 MMK
o Best Performonce 300 000 MMK
o q”ee Team 9 39&@00(7330 0 - 200,000 MMK
» Consolation Prize - 50, 000 ao (10) 30 MMK

Challenge Period: 24th April to 15th May, 2024




Pyo May

Total Engagement on TikTok Platform

Participants Like Comments
14 138,119 1,076
Go To See The Campaign

Z ZAW & PARTNER
nnnnnnnnnnnn ity Agency



https://www.facebook.com/share/p/JE8rN6LEeNTPRRP2/?mibextid=oFDknk

Boss Stationery

Business Industry: Stationery

Influencers: Dance With May Thell, Yolo Dance Studio
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Hashtags Used:
#WhoistheBOSS

#BOSS 0005:1')[&5
#TikTokDanceChallenge
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@ Tok  Watch i Watch now

@maythell

"BOSS ocoudope” TikTok Dance Challenge
> May Thel x Moe Thel 3 §3207 .. ..See more

J3 original sound - BOSS Stationery -
BOSS Stationery



https://www.tiktok.com/tag/whoistheboss
https://www.tiktok.com/tag/boss_%E1%80%98%E1%80%9A%E1%80%BA%E1%80%9E%E1%80%B0%E1%80%9C%E1%80%B2
https://www.tiktok.com/tag/tiktokdancechallenge

Boss Stationery

Prize:
e First Prize - 800,000 MMK
e Second Prize - 500,000 MMK
e Third Prize - 300,000 MMK
e Phone Bill 5000 Ks x 20
e Boss Stationery’s Favorite - 1,000,000 MMK

Challenge Period: 15th August to 30th September, 2023




Boss Stationery

Total Engagement on TikTok Platform

Participants Like Comments

35 74,833 1,461

Go To See The Campaign



https://www.facebook.com/share/p/WV1rkyjrGtPYrYEm/?mibextid=oFDknk

Key Insights of Dance Challenges on TikTok Platform

e PyoMay Dance Challenge Campaign has the most likes (138,119) with 14
participants and 1,076 comments.

e Manulife Dance Challenge Campaign has the most participants (47) with 50,827
likes and 1,150 comments.

e Boss Stationery Dance Challenge Campaign has 35 participants with 74,833 likes
and 1,461 comments.

e Even when people are not participating in dance challenge campaigns, they tend
to use the original sound in their TikTok videos if they find the lyrics are relatable or
the sound is upbeat.




Thank You

Feel free to approach us if you have any questions.

Z ZAW & PARTNER




